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YOUR OFFICIAL

GUIDE TO THECITY

GUIDING PORTLAND
VISITORS TO YOU

125,000 print copies, 278,000 targeted
digital sends

* More than 715,500 print & digital readers

« Effective & strategic distribution at
hundreds of high-traffic visitor locations

* Electronic distribution on
TravelPortland.com

* Available on smart phones and tablets
forimmediate access on-the-go

SPACE DEADLINE
December 10, 2026

MATERIALS DEADLINE
January 7, 2027

DISTRIBUTION BEGINS
March 1, 2027

CALL NOW FOR DETAILS!

Terri Kiesenhofer | 360.947.9680
TKiesenhofer@PdxMonthly.com

Chris Healy | 503.680.2814
CHealy@Pacific-Media.com

329 NE Couch Street, Suite 200
Portland, OR 97232

NZ PACIFIC MEDIA
il GROUP, LLC

Published in partnership with Travel Portland
and Pacific Media Group.

Experience Portland’s great outdoors and
discover adventures around every corner. \1

2027 PORTLAND
VISITOR GUIDE

COMMUNITY PARTNERS CO-OP PAGES

It’s community-focused. It’s cost-conscious. It’s very Portland.

The Community Partner Co-Op pages are a new, budget-friendly

opportunity designed for small businesses, local attractions, and community
organizations that help define the Portland experience. These curated ad
pages offer a smart way to reach more than 715,500 highly engaged
travelers planning trips to the region.

Grouped by category—food & drink, shops, things to do—these pages make
it easy for readers to find you as they build their itineraries. Whether you run
a cozy café, an indie gallery, a walking tour, or a neighborhood makerspace,
this is your chance to connect with visitors who seek out local gems.

In 2025, visitors spent more than $5.5 billion* in the Portland area.
With targeted placement in the Portland Visitor Guide, you can
earn your share—without stretching your budget.

* Dean Runyan Associates, 2025.

RATES PRODUCTION SPECS

Photo: high-res image
(300+ dpi), CMYK color, jpg
or tif format, 1.5"x1.5"

* Business name and street
address (or phone number)

$1,495 per listing )

CATEGORY
PLACEMENTS INCLUDE:

Shoppmg' + 25 words describing
* Food & Drink .
your business
* Culture

*  Website and social media
(if desired)

* Recreation & Outdoors
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