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PORTLAND'’S VISITOR INDUSTRY
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PORTLAND VISITOR INDUSTRY:
FACTS & FIGURES

Steve Halasz

Travel Portland
Director of Research




PORTLAND REGION:
2019 PRELIMINARY VISITOR IMPACTS

$1.6
Billion

$139
$5.6 Milli
T illion
Billion
$278
(1)
7-6% Million
Million
2.0%
1.2%
SPENDING EARNINGS JOBS LOCAL TAXES STATE TAXES TOTAL TAXES
*Cities of Portland and Gresham, plus Washington, Columbia and metropolitan DeanRunyan

Clackamas Counties. Study area aligns with Travel Oregon’s definition of the Portland region.



TOURISM IMPACTS: THEN AND NOW

TAX RECEIPTS
YEAR SPENDING | EARNINGS | EMPLOYMENT UL IO
Local State  Total

2019 $5.6 Billion $1.6 Billion 36,930 $138.9 $138.9 $277.8
2010 $3.7 Billion $808 Million 26,700 $67.2 $72.3 $139.5
2019 vS. 2010 +52% +94% +38% +107% +92% +99%
*Cities of Portland and Gresham, plus Washington, Columbia and metropolitan Clackamas DeanRunyan m

Counties. Study area aligns with Travel Oregon’s definition of the Portland region.



CENTRAL CITY HOTELS: REVENUE (2000-2019)

*Includes Downtown and Lloyd District

$451.5 Million

$500,000,000
(+226% vs. 2000)

$450,000,000
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$200,000,000
$138.3 Million

$150,000,000

$100,000,000
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515- Source: STR (Smith Travel Research)



TRANSIENT LODGING TAX HISTORY

FY16 FY17 FY18

$7,000,000

$5,000,000

+12.0%

$3,000,000
FY14

$4.2M

$5.1 M

$6.1 M

$6.4 M

$6.6 M

$6.9 M

+3.0%

FY20*
$7.1 M






CENTRAL CITY SUPPLY: HOTEL ROOMS (2000-2023)

*Includes Downtown and Lloyd District

12,000 10,959 Rooms
11,000 9,729 Rooms ‘,—"l
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STR. Source: STR (Smith Travel Research)



SHORT-TERM RENTALS IN GREATER PORTLAND

Total Available Listings
~,000 b & Aug 2019 =
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Eclipse =
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CENTRAL CITY HOTELS: ADR & REVPAR (2000-2019)

*Includes Downtown and Lloyd District

$200

$174.97
$180

$160

$140 Average Daily Rate (ADR)

$134.93
$120

$107.29

$100

8o
$ $70.46 Revenue Per Available Room (RevPAR)
$60
$40

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

S\TB.Source: STR (Smith Travel Research)



CENTRAL CITY HOTELS

*Includes Downtown and Lloyd District

OCCUPANCY 81.4% 79.8% 78.5% 77.1% -5.3%
ADR $182.42 $182.58 $180.33 $174.97 -4.1%
RevPAR $148.48 $145.73 $141.52 $134.93 -9.1%

SJ_'B- Source: STR (Smith Travel Research)



CITY OF PORTLAND HOTELS

*Includes Downtown, Lloyd District, Airport, Jantzen Beach, and Eastside

- 2016 2017 2018 2019 2019 vS. 2016

OCCUPANCY 79.0% 78.0% 76.5% 74.8% -5.3%
ADR $151.87 $155.18 $155.85 $153.61 +1.1%
RevPAR $120.05 $121.05 $119.25 $114.93 -4.3%

STR Source: STR (Smith Travel Research)



CONVENTION ROOM NIGHTS BOOKED

350,000 .
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Source: Travel Portland



PDX: INTERNATIONAL PASSENGERS

900,000 +15.4%

800,000

600,000
500,000
400,000 o
87% growth from 2012 to 2019
300,000 2012 2015 2016 2017 2018
444,000 602,000 672,900 747,200 862,150

Source: Port of Portland

-3.5%

2019
832,050



PORTLAND VS. COMP SET CITIES

Indexed visits from total international to Portland and comp set
Index (2008 = 100)

190 +

170 -

110 -
/

—

90 -

70 -

50 T T T T T T
[ce] [e2] o ~ AN ™ < w © N~ [ce] (o] o -~ AN ™
o o ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ AN AN N N
o o o o o o o o o o o o o o o o
AN AN AN N N AN AN AN AN AN AN AN AN AN N N

emmPortland =——Austin =——Denver ——Minneapolis Salt Lake City Seattle

Source: Tourism Economics




PORTLAND VS. THE USA

Indexed visits from total international to Portland and the USA
Index (2008 = 100)
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PDX: DOMESTIC PASSENGERS

20,000,000

+3.7% +0.2%
19,000,000
18,000,000
17,000,000
16,000,000
15,000,000

14,000,000

13,000,000

37% growth from 2012 to 2019

12,000,000
2012 2015 2016 2017 2018 2019
13.9 Million  16.2 Million  17.7Million  18.3Million 19,0 Million  19-1 Million

Source: Port of Portland



CENTRAL CITY DEMAND (ROOMS CONSUMED)

*Includes Downtown and Lloyd District

2,700,000
0,
2,600,000 +5.1%
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STR. Source: STR (Smith Travel Research)



CITY OF PORTLAND DEMAND (ROOMS CONSUMED)

*Includes Downtown, Lloyd District, Airport, Jantzen Beach, and Eastside

4,200,000
+1.7%
100,000
4,100 +2.6%
4,000,000 +1.9%
0,
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S\IB Source: STR (Smith Travel Research)



PORTLAND VS. TOP U.S. HOTEL MARKETS IN 2019

Y T g g Y Y TR T

New York, NY 862 | New York, NY $ 255.16 | New York, NY $ 220.06
2 Oahu Island, HI 84.2 | 2 San Francisco, CA $ 251.24 | 2 San Francisco, CA $ 205.99
3 San Francisco, CA 82.0 | 3 Oahu Island, HI $ 240.76 | 3 Oahu Island, HI $ 202.62
4 Los Angeles, CA 79.7 | 4 Boston, MA $ 199.35 | 4 Miami/Hialeah, FL $ 149.19
5 Anaheim/Santa Ana, CA 78.1 | 5 Miami/Hialeah, FL $ 196.52 | 5 Boston, MA $ 147.41
6 San Diego, CA 76.7 | 6 Los Angeles, CA $ 180.39 | 6 Los Angeles, CA $ 143.74
7 Orlando, FL 76.1 | 7 San Diego, CA $ 166.78 | 7 Anaheim/Santa Ana, CA $ 129.51
8 Miami/Hialeah, FL 75.9 8 Anaheim/Santa Ana, CA $ 165.89 | 8 San Diego, CA $ 127.95
9 Portland, OR 74.8 9 Seattle, WA $ 160.74 9 Seattle, WA $ 118.86
10 Boston, MA 73.9 10 Washington, DC-MD-VA $ 159.80 10 Portland, OR $ 114.93
11 Denver, CO 73.9 11 Portland, OR $ 153.61 11 Washington, DC-MD-VA $ 112.81
12 Seattle, WA 73.9 12 Nashville, TN $ 150.40 12 Nashville, TN $ 110.54
13 Nashville, TN 73.5 | 13 New Orleans, LA $ 149.67 | 13 New Orleans, LA $ 103.91
14 Tampa/St Petersburg, FL 72.3 | 14 Chicago, IL $ 145.93 | 14 Chicago, IL $ 101.63
15 Phoenix, AZ 70.7 | 15 Philadelphia, PA-NJ $ 136.43 | 15 Denver, CO $ 100.27

SIB Source: STR (Smith Travel Research)



PORTLAND @ locl

93% of ALL online searches take place on Google/Google Maps and 80% of all local
searches result in a customer visit.

Google accounts for 57.5% of all reviews worldwide.
* Google - 57.5%
* Facebook - 19%
« TripAdvisor - 8.4%
* Yelp-6.6%
» All others combined - 8.6%
*  64% of consumers visit Google to check for reviews of a business.

95% of travelers read reviews prior to booking and 72% won’t take action until they read
reviews.

49% of consumers consider the number of online reviews as being an essential factor in
their purchase decision and 89% read businesses’ responses to reviews.



PORTLAND @ locl

Today’s customer journey begins with Google and ends with Google Maps.

Google Maps is NOT just a mapping application. It’s a search engine, and much, much
more.

New Google Maps features are appearing all the time:
* Direct Messaging
« Google Pay
« Event Calendar
« Contribute Tab

More than 770 Portland business locations have already signed up!

Sign up for free at www.locl.io/travelportland
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TALL MOUNTAINS + BUILDINGS




PRODUCT OFFERINGS, TOO!

ASHEVILLE'S CULINARY COMMUNITY




PRODUCT OFFERINGS, TOO!
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A DIFFERENT,
EVOLVING CITY

“After years of food and travel magazines screaming about
Portland’s cool factor, the city has settled into its fame —

and built up a tourism infrastructure to support it.”

Fortune, Dec. 21, 2019




TRAVEL

PORTLAND



PORTLAND



COLOR PALETTE




BRAND PILLARS

Expressive
Portland exudes creativity and glows with an
entrepreneurial, artisan, and maker spirit.

Collaborative
Portland was built by people coming together;
collaboration is simply in our DNA.

Dynamic
Portland is vibrant and ever-evolving. You get
to be who you want to be here.



TONE OF VOICE

We are open and welcoming.
Not judgmental or pretentious.

We are laid-back and confident.
Not sleepy or uncertain.

We are unexpected and unfiltered.
Not brash or over-the-top.



VISITORS GUIDE
PORTLAND
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Portland revs up every winter with special seasonal h

events and activities like the annual One Moto . <~ Winter Drinks Py /" SoakSpots

Show. Buckle up for some of the city's most exciting Warm yourself from the inside out by Practice aquatic self-care at these

winter offerin-gs. sipping on Portland’s most beloved v welcoming, all-weather finat, soak and
winter-friendly beverages. s sauna spots in Portland.

DIVE INTO WINTER “" FIND YOUR FAVE g ; SOAK ITUP

This Week in Portland

Check out our editors’ top event picks for this week. MORE EVENTS 3

Feb.1-29, 2020
Black History Festival NW

Venues Citywide

lan. 25-Feb. 9, 2020
Chinese New Year

Editor's Pick

@ Lan Su Chinese Garden

Black g eneral; $9 Senior (§2+), §7 Student (6-18 or

with Callacs IN Fras far Childran undar B
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PORTLAND

Explore Nearby

Discover the curious, unexpected, and delightful

events happening today
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Audubon Society of Portland

Sanctuary

Nestled against Forest Park, five minutes
from downtown Portland, is the Portland
Audubon Society's 160-acre, free-to-the-
public nature sanctuary.

ADDRESS: Google Reviews.

6151 NW Cornell Rd, 47 HhA AKX
Portland, OR 97210

GOOGLE MAPS 2

Parks & Gardens PHONE:
(603) 202-6856

VISIT THEIR WEBSITE [7

FIVE TO TRY

Urban nature walks

Laurelhurst
Park

Surrounding a scenic
lake, Laurelhurst was
the first city park
named to the National

areas, a dog off-leash Register of Historic

area, natural surface Places. Offers i
and play areas;

playground, a restroom; dog off-leash

performance st nd area; horseshoe pit;

soccer field; and

basketball courts. basketball, tennis and
volleyball courts.

tennis, volleyball and

KNOW BEFORE YOU GO

Forest Park

Portland’s 5,200-acre
urban forest, just

minutes from the

and contains more than

80 miles of trails.

Washington
Park

Portland’s signature
park at over 400 acres
features 15 miles of
trails and attractions
including the Oregon
Zoo, Portland Children’s
Museum, International
Rose Test Garden,
World Forestry Center,
Portland Japanese
Garden and Hoyt
Arboretum.

The Grotto

‘This serene clifftop site
features 62 acres of lush
gardens and dozens of
intricately carved

ines. Builtas a
‘Cathol nctuary in
1924, the Grotto
welcomes over 300,000
visitors of all faiths
«each year and hosts an
iconic Christmas

celebration.

For any budget itinerary in Portland, we recommend getting an all-
day TriMet pass? ($5) good for the city’s public light rail, streetcar

and bus.



WINTER ADVERTISING CAMPAIGN

PORTLAND




ANIMATED VIDEO SPOTS: 30s/15s/6s




HOUSE OF VINTAGE




OOH INSTALLATIONS - LAX

There are no strangers
where everyone is strange.
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SPONSORED CONTENT:
CUSTOM ARTICLES

Irdvéler bonappétit them.

Allas THRILLIST



SPONSORED CONTENT:
CHEF PROFILES

bon appétit




EARNED MEDIA

fos Angeles Times

TRAVEL

A guide to Portland’s best ramen restaurants

At Mirakutei, house tonkatsu ramen is filled with grilled roast pork, a soft-boiled egg and king trumpet and shiitake mushrooms.
(Francine Orr / Los Angeles Times)

By JAMES CHARISMA FEB. 15, 2020 | 7 AM

PORTLAND, Ore. — Enjoying a bowl of ramen in Portland, Ore., a decade ago meant

a trip to the supermarket for dehydrated instant noodles. But within the last few

RN TONP. EARNSLL SO IO INNNNUONS IO, .S ; YRR | B, P

Los Angcles Times

= Secions fLos Angeles Times wem Q

Explore Portland’s past on a weekend trip to its Chinatown
neighborhood
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