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EXECUTIVE SUMMARY

ACCOMPLISHMENTS

e Travel Portland booked 20 OCC conventions with estimated OCC revenue over $1.9 million and economic impact over $11 million for the
second quarter of 2007-08.

e Travel Portland’s convention services team, while servicing 13 groups meeting at OCC during the quarter, also conducted 8 OCC related
site tours and supplied 33,410 pieces of pre-convention promotional materials.

e Travel Portland helped to generate over $1.4 million in MERC/OCC combined media coverage.

TRENDS, SUCCESSES, OBSTACLES:

e Travel Portland’s sales activities indicate a strong future booking pace with anticipated OCC revenue in excess of $7.2 million for fiscal
year 2007/2008 and over $4.99 million for 2009/2010. While strong results were achieved during the quarter, fiscal year 2009 remains a
“need year” for convention sales activities.

e The lost business report indicates that for OCC business, the hotel package remains a primary reason for lost business.

¢ Annual room tax receipts are up 9.2 percent over last year at this time.

MERC CONTRACT GOALS:
GOAL YEAR TO DATE ACTUAL ANNUAL GOAL

#1 ROI on OCC business occurring 1.97 22t025

#H2 ROI on future OCC business 2.17 28t035
#3 Lead conversion 33% 37.0% t0 41.9%
#4 Services performance survey 100% Excellent 93% t0 95.9%
#5A ROI on public relations/media 93.37 6.0t06.7
#5B ROI on minority public relations/media 479.00 6.0t06.7

#6 Community economic impact 49.38 47t054.9




CONVENTION SALES

OREGON CONVENTION CENTER BOOKING REVENUE
Convention Year | OCC Revenue Annuals Total Potential Future Business
FY 07/08 $ 6,969,753 | $ 264,558 | $ 7,234,311
FY 08/09 $ 2,311,177 | $ 1,329,443 | $ 3,640,620
FY 09/10 $ 3,296,848 | $ 1,688,493 | $ 4,985,341
FY 10/11 $ 1,958,400 | $ 1,719,256 | $ 3,677,656
FY 11/12 $ 1,078,638 | $ 1,818,675 | $ 2,897,313
FY 12/13 $ 606,534 | $ 1,719,256 | $ 2,325,790
FY 13/14 $ 171952 | $ 1,688,493 | $ 1,860,445
FY 14/15 $ 417,214 | $ 1849438 | $ 2,266,652
FY 15/16 $ -1$ 1688493 | $ 1,688,493
FY 16/17 $ 171952 | $ 1,719,256 | $ 1,891,208
Total $ 16,982,468 | $ 15,485,361 | $ 32,467,829
OREGON CONVENTION CENTER PROJECTED FUTURE REVENUE

Total Travel Portland Contract Quarter YTD

New OCC Bookings 14 22

Repeat OCC Bookings 6 8

Total OCC Bookings 20 30

Room Nights from OCC Bookings 23,752 44,233

OCC Revenue from OCC Bookings (FY 2007/08 thru FY 2016/17) $1,947,616 $3,018,154

ROI OCC Bookings 2.84 2.17

Community Economic Impact from OCC Bookings $11,180,000 | $32,317,000

Total Room Nights Booked 68,227 118,698

Total Community Economic Impact from Bookings $29,994,000 | $68,812,000

ROI on Total Community Economic Impact 43.72 49.38

Annual Goal - $47.00 to $54.90 to $1
Last Year Actual —$55.03 to $1




CONVENTION SALES

OREGON CONVENTION CENTER FUTURE GROUP BOOKINGS

AS OF JANUARY 1, 2008

FY 2007-08 | FY 2008-09 FY 2009-10 | FY 2010-11 | FY 2011-12 & beyond
Current 50 23 21 10 9
4 Year Average Current lyr.out 2yrs.out 3yrs.out Beyond 3 yrs.
(FY 04/05-FY 07/08) 41 22 13 10 13
2ND QUARTER - OREGON CONVENTION CENTER BOOKINGS
Total Room ocCcC Community Economic
Account Name Groups Nights Attendees Revenue Impact
Subtotal FY 07/08 9 6,308 15,207|$ 756,016 | $ 2,997,000
Subtotal FY 08/09 6 5,294 22,600 $ 655422 |% 3,526,000
Subtotal FY 09/10 2 3,281 1,700/ $ 235989 |$ 1,064,000
Subtotal FY 10/11 3 8,869 3,100/$ 300,189 | $ 3,593,000
Total OCC Bookings 20 23,752 42,607|$ 1,947,616 | $ 11,180,000

2ND QUARTER - SINGLE HOTEL BOOKINGS

Number of Total Room Room Tax Community Economic
Year Groups Nights Generated Impact
Subtotal FY 07/08 53 16,701 $ -1$ 8,195,000
Subtotal FY 08/09 27 14,736 $ -1$ 6,602,000
Subtotal FY 09/10 8 10,618 $ -1$ 3,373,000
Subtotal FY 12/13 1 2,420 $ -1$ 644,000
Total Other Bookings 89 44,475 $ -1$ 18,814,000




CONVENTION SALES

LEAD CONVERSION
Travel Portland Office Chicago Office Washington, DC Office
Quarter YTD Quarter YTD Quarter YTD
OCC Leads 54 113 9 17 18 38
OCC Lost Leads due to OCC space & 5 7 0 0 4 4
availability
OCC Lost Leads due to hotel package & 7 14 3 6 2 6
availability
Lead Conversion Percentage 48% 33% 17% 9% 25% 21%
Annual Goal —37.0% to 41.9%
Last Year Actual — 34.6%
BUSINESS OCCURRING THIS YEAR
Travel Portland Office Chicago Office Washington, DC Office
Quarter YTD Quarter YTD Quarter YTD
OCC Revenue Generated (3yr. average) $ 656,759 $ 2,738,774 $ 77,996| $ 172296 | $ 314,633 | $ 583,841
POVA Contract Costs $ 686,006 | $ 1,393522 | $ 25,138| $ 55,561 | $ 61,802| $ 122,437
ROI (Revenue / Costs) 0.96 1.97 3.10 3.10 5.09 4.77
Annual Goal 2.2/25t01 2.2/25t01 2.2/25t01
Last Year Actual 239101 3.18t01 5.66to1




CONVENTION SALES

2ND QUARTER - OREGON CONVENTION CENTER LOST BUSINESS

Total
Room Lost OCC Lost Community
Account Name Groups Reason Nights | Attendees Revenue Economic Impact
Subtotal 8 HQ Hotel/Hotel Package 34,319 13,540 $ 1393576 9% 17,025,000
Subtotal 5 Board Decision 13,155 8,350 $ 675,606 | $ 8,662,000
Subtotal 5 Date Availability - OCC 14,701 6,000 $ 810,008 | $ 8,079,000
Subtotal 5 Geographic 16,648 5,100 $ 598,446 | $ 6,120,000
Subtotal 4 Rates/Cost - OCC 26,285 5,625 $ 563,847 | $ 10,993,000
Subtotal 4 Weather 15,075 8,300 $ 795,368 | $ 8,284,000
Subtotal 2 Rates/Cost - Hotel 7,005 3,200 $ 204,622 | $ 2,224,000
Subtotal 1 Conference Cancelled - Not Happening 90 300 $ 24914 | $ 62,000
Total OCC Lost 34 127,278 50,415 $ 5,066,387 | $ 61,449,000
2ND QUARTER - OREGON CONVENTION CENTER CANCELLATIONS
Lost
Total Community
Room Lost OCC Economic
Account Name Groups Reason Nights Attendees Revenue Impact Arrival
Conference Cancelled -
Tektronix, Inc. 1 Not Happening 3,964 1,200 $ 120,540 % 653,000 6/2008
Emergency Nurses
Association 1 Conference Cancelled | 5,945 4,700 $ 298303|% 6,052000| 9/2010
Subtotal 9,909 5,900 $ 418843|$ 6,705,000
Total OCC
Cancellations 2 9,909 5,900 $ 418843|$ 6,705,000




CONVENTION SALES

2ND QUARTER INDUSTRY TRADE SHOWS AND EVENTS

October - 2007

November - 2007

December - 2007

* Western Association of
Convention and Visitors
Bureaus (Anchorage)

» Oregon Society of
Association Management
(Portland)

* International Association of
Hispanic Meeting
Professionals (Albuquerque)

 National Coalition of Black
Meeting Planners (Miami)

e International Association of
Exhibitions and Events (Las
Vegas)

 Association Forum of
Chicagoland Holiday
Showcase (Chicago)

« 3 City Coalition Holiday
Wreath Event (Wa., D.C.)




CONVENTION SERVICES

CONVENTION SERVICES

2nd Quarter % Change

Activity Description 2007-08 YTD 2007-08 | PTYD 2006-07 | Goal to Date | % of Goal PYTD
Distribution of Promotional Pieces 33,410 88,154 118,258 62,500 141% -25%
Meeting Planning Assistance -
Services Leads 316 579 613 917 63% -6%
Networking - Education/Professional
Seminars 4 5 9 8 63% -44%
Pre-Convention Site Tours 14 25 30 50 50% -17%
Pre-Convention Attendance Building 12 19 18 13 146% 6%
Housing - Convention Room Nights 1,619 3,579 1,707 14,583 25% 110%

e During the 2™ quarter, October — December 2007, Travel Portland’s Convention Services Department surveyed

thirteen meeting planners who held meetings at the Oregon Convention Center (OCC). The surveys were conducted to
allow meeting planners to rate their level of satisfaction with Travel Portland’s sales, services and housing staff, as well
as OCC sales and services, and the overall performance of the city. Of the thirteen surveyed, four planners completed
the survey. On the survey, Travel Portland’s sales, services and housing staff were rated excellent and met the meeting
planner’s expectation. The survey is attached as Appendix 2.

e Travel Portland Convention Services Department is currently working with 456 active accounts, 109 of which are OCC

groups.




Pre-Convention site
Tours

NeighborWorks
America (December
2007)

NeighborWorks
America (December

2009)
Society of

Environmental
Toxicology Chemistry
(November 2010)

American Association
of Law Librarians (July
2008 {2 site tours})

Lifesavers Conference
(April 2008)

Air & Waste
Management
Association (June
2008)
National Association of
County Agricultural
Agents (September
2009)
American Association
of Law Librarians (July
2008)

CONVENTION SERVICES TRADE SHOWS AND EVENTS

Pre-Convention
Attendance
Building

Distribution of
Promotional Pieces -

Meeting Planning
Assistance - Services

Pre-Convention Leads - 316 leads 33,410 promotional
Promotional distributed to Travel pieces were
Trips Portland members distributed

Oregon Convention Center Groups
National
Association for
Interpretation
(November 2008) Assisted 13 OCC groups

Promotional pieces
were distributed to 6
OCCgroups

Networking-
Educational/Professional
Seminars

PCMA - PNW Monthly
Luncheon (October 2007)
Western Association of
Convention & Visitor Bureaus {
Annual Conference (October
2007)

Tonkin Torp - HR Seminar
(OMSI) - (November 2007)




Pre-Convention
Attendance
Building

Pre-Convention site
Tours

Davis Cup (December
2007)

USS Blue (September
2008)

US EPA (March 2008)
NOBLE (April 2008)
National Association of
Home Builders
(November 2009)
International Rugby
Boards (July 2008)

Distribution of
Promotional Pieces -

Meeting Planning
Assistance - Services

Pre-Convention Leads - 316 leads 33,410 promotional
Promotional distributed to Travel pieces were
Trips Portland members distributed

Non-Oregon Convention Center Groups
Promotional pieces
were distributed to 43

Assisted 36 Groups groups

Networking-
Educational/Professional
Seminars




MARKETING

MARKETING
Quarter YTD PYTD

Advertising Impressions

Advertising impressions: Big Deal*** 6,446,780| 6,921,613 9,033,253
Advertising impressions: Travel Oregon/"We Love Dreamers" 50,000, 645,226| 1,173,168
Total 6,496,780| 7,566,839 10,206,421
Website: User Sessions 326,589| 741,843 736,133
Portland Travel Update e-newsletter: new subscribers (netincrease) 1,491 2,280 1,372
Big Deal: room nights (arrivals) at participating hotels 3,349 8,659 8,019

(bookings) on the Big Deal website.

***POVA will re-direct a portion of its Big Deal advertising dollars in FY 07-08 to support tactics and
technologies -- video, interactive mapping, social media, blogs, etc. -- that will boost conversion rates

Convention marketing highlights:

e Launch of customized lead-generation/lead-warming program:

» 2,063 direct-mail pieces sent to targeted meeting planners (each piece personalized by

recipient, market segment and sales manager)
» 315 visits to customized landing page (15.3% response)
» 129 RFPs and mini-data captures (40.9% conversion)

e Development of green marketing campaign: meeting planner direct-mail, landing page and

webinar series.




COMMUNICATIONS & PUBLIC RELATIONS

COMMUNICATIONS AND PUBLICRELATIONS
MEDIAPLACEMENTS
QUARTER YTD PYTD
Total Dollar Value $2,663,676 $7,114,430 $3,353,519
MERC Value $1,423,157 $2,463,286 $495,002
OCC Vvalue $70,300 $128,882 $89,215
Minority Value $1,445,000 $1,595,040 $0
GLBT Value $65,100 $78,361 $2,835
Total Placements 66 126 113
MERC Placements 9 25 33
OCC Placements 5 1 5
Minority Placements 5 15 0
GLBT Placements 3 9 1
Audited Circulation 41 million 126.3 million 89 million

"No multipliers are used to calculate media values.
*OCC Value — Counts only those media placements that feature the Oregon Convention Center.

**MERC Value — Counts all media placements that mention any MERC facility: Oregon Convention Center, Portland Center for the Performing Arts, Portland Metropolitan Exposition Center.

Media Listing— Appendix 1

TOTAL CONTRACT QUARTER YTD
MERC Value $1,423,157 $2,463,286
Direct Costs $10,167 $26,383
ROI 140.00 93.37
Annual Goal 6.0 TO6.7
Minority Placement Value $1,445,000 $1,595,040
Direct Costs $450 $3,330
ROI 3,211.10 479.00

Annual Goal 6.0 TO 6.7




MEMBERSHIP, TOURISM AND VISITOR INFORMATION SERVICES

MEMBERSHIP
2nd Quarter 2007-08| YTD 2007-08 | PYTD 2006-07 | Goal to Date | % Goal to Date | % Change PYTD
Revenue
Dues $ 88,940 | $ 176,683 | $ 190,091 | $ 195,000 91% -7%
Other Fees $ 12,605 | $ 17,755 | $ 10,396 | $ 10,000 178% 71%
Total $ 101545 | $ 194438 | $ 200,487 | $ 205,000 95% -3%
Member Companies
New Members 61 99 111 -11%
Cancellations 24 43 90 -52%
Current Members 1,097 1,097 1,083 1,000 110% 1%
TOURISM SALES
Client Contacts Quarterly Total YTD Total
FAM Tour 61 91
Trade Show Contacts Made 180 317
Inquiries From Clients 53 142
Outreach to Clients 555 1504
Sales Calls 116 116
Leads/Referrals 119 426
New Tour Product Quarterly Total YTD Total
Number of Itineraries 3 18
Scheduled departures 1 411
Media Placement Quarterly Total YTD Total
# of Hosted Clients 2 20
Media Placement 647,000 702,238
Value of Media $250,932.00 2,541,534.00
VISITOR INFORMATION SERVICES
2nd Quarter 2007-08 | YTD 2007-08 | PYTD 2006-07 | Goal to Date | % Goal to Date | % Change PYTD
Visitor Information Total Visitors 98,051 349,622 280,160 274,998 127% 25%
Volunteer Hours 1,928 6,239 4,213 4,998 125% 48%
Gray Line Tour Participants 0 5,920 3,946 0 0% 50%
Revenue Programs
*Brochure Program $ - $ 120000 | $ - 8,496 14% 0%
*Retail Sales $ 363551 | $ 10,9104 | $ - 6,750 162% 0%




OPERATIONS

AFFIRMATIVE ACTION GOALS 2007-08

TRAVEL PORTLAND GOALS AND OBJECTIVES BY JOB CATERGORIES

| | |
December 31, 2007 Status 2007-08
Actual Goal
Job Category Number Total Percentage | Percentage Objective
Females
Officials/Managers 5 9 55% 50% Maintain
Professionals 11 15 73% 50% Maintain
Sales 9 11 82% 50% Maintain
Office/Clerical 11 12 92% 65% Maintain
Total 36 47 7% 50% Maintain
Minorities
Officials/Managers 0 9 0% 10% Improve
Professionals 0 15 0% 10% Improve
Sales 2 11 18% 10% Maintain
Office/Clerical 4 12 33% 15% Maintain
Total 6 47 13% 15% Maintain

This reportis based on current full-time staff.




OPERATIONS

FIRST OPPORTUNITY TARGET AREA REPORT (FOTA)

HIRING
Travel Portland hired one new employee in this quarter. Recruiting and special considerations were made for applicants in the
MERC FOTA. Travel Portland currently has one employee who resides in the MERC FOTA.

PURCHASING
Travel Portland expended a total of $51,947 with businesses in the FOTA for six months ended December 31, 2007.

MEMBERSHIP
Travel Portland currently has 100 member businesses within FOTA and 196 minority and women-owned businesses in its
membership.

MBE/DBE/WBE PURCHASING PARTICIPATION REPORT
FOR THE SIXMONTHS ENDED DECEMBER 31, 2007

For the last 19 years Travel Portland has implemented a voluntary MBE/DBE/WBE purchasing program that strives to ensure
a high level of participation with certified minority-owned, disadvantaged or women-owned businesses when securing
services and supplies that are purchased using lodging tax dollars.

For the six month period, Travel Portland expended $753,524 of lodging tax dollars in the purchasing of services and supplies
where it had the discretion to purchase from outside vendors. Of thisamount, $91,913 or 12 percent was spent with
minority/women-owned or disadvantaged business enterprises.



FY 2008 TRAVEL PORTLAND/MERC CONTRACT BUDGET FINANCIAL REPORT

2nd Quarter FY07-08

FY 2008 Convention Sales, Marketing & Services

Quarterly spending | Year-to-date Total % of spending
Description thru 12/31/07 12/31/07 Budget to total budget
Direct Sales:
Portland office:
Professional services 165,377 371,422 726,528
Direct expenses 30,928 66,419 135,543
Total Portland office 196,305 437,841 862,071 51%
Washington DC office:
Professional services 54,062 109,246 210,000
DC Client events 360 750 37,900
Direct expenses 7,380 12,441 36,488
Total DC office 61,802 122,437 284,388 43%
Chicago office:
Professional services 19,368 41,854 94,225
Chicago client events 920 920 31,800
Direct expenses 4,850 12,787 12,275
Total Chicago expenses 25,138 55,561 138,300 40%
Airlifts 16,030 16,030 52,960 30%
Site Visits 14,255 31,828 48,000 66%
Bid/Sales Trips 3,115 8,306 20,310 41%
Niche Fam 11,451 50,000 23%
Collateral 22,000 0%
Local Promotions - 7,827 12,400 63%
Tradeshows 60,145 126,580 136,332 93%
Total Direct Sales 376,790 806,410 1,626,761 50%
Marketing:
Professional Services 31,869 61,331 135,000
Website 18,065 27,845 144,779
Direct Mail/Advertising 97,780 186,201 162,495
Total Marketing 147,714 275,377 442,274 62%
Publication Relations:
Professional Services 7,395 16,206 58,330
Minority Professional Services 450 3,330
Writer/Editors program 2,322 6,847 8,950
Total PR 10,167 26,383 67,280 39%
Convention Services:
Professional Services 34,365 70,336 219,051
Direct servicing costs 27,097 40,197 -
Pre-Con site visits 2,579 6,460 11,000
Attendance Building trips 2,935 4,360 18,000
Convention housing 11,453 17,366 39,187
Total Convention Services 78,429 138,719 287,238 48%
Contract Administration:
Minority Professional Services 25,480 37,035
Professional Services 47,426 109,598 200,000
Total Contract Admin. 72,906 146,633 200,000 73%
Total MERC Contract 686,006 1,393,522 2,623,553 53%




REVENUES:

CITY/CO ROOM TAX
MERC
TOT/CULTURAL
DUES

FEES

CO-OP

REBATES

TOTAL REVENUE
EXPENSES:

CONVENTION SALES

TOURISM SALES

MARKETING & COMMUNICATIONS
CONVENTION SERVICES
MEMBERSHIP/VISITOR SERVICES
EVENTS

PROGRAM SUPPORT

TOTAL EXPENSES

NET REVENUE OR (LOSS)

PORTLAND OREGON VISITORS ASSOCIATION
STATEMENT OF ACTIVITIES
For the six months ended December 31, 200"

Monthly Monthly YTD YTD Last Year % Change % Change
Actual Budget Difference Actual Budget Actual Budget Last Year
$23,369 $50,704 (27,335) $ 1,649,214 1,575,349 1,510,853 5% 9%
263,647 191,351 72,296 1,340,450 1,284,091 1,177,007 4% 14%
52,732 19,059 33,673 231,935 193,649 221,721 20% 5%
49,901 40,000 9,901 176,359 186,585 189,897 -5% -7%
24,263 31,923 (7,660) 182,781 195,312 193,922 -6% -6%
198,314 140,000 58,314 953,685 817,880 707,351 17% 35%
5,785 - 5,785 33,783 - -
618,011 473,037 144,974 $ 4,568,207 4,252,866 4,000,751 7% 14%
141,610 212,181 (70,571) $ 933,701 1,027,139 787,490 -9% 19%
72,085 65,665 6,420 478,873 425,280 477,992 13% 0%
209,056 192,104 16,952 981,126 1,046,537 944,147 -6% 4%
58,316 52,430 5,886 284,793 292,864 188,040 -3% 51%
40,483 39,474 1,009 261,931 260,190 257,548 1% 2%
5,709 8,950 (3,241) 71,219 59,859 55,473 19% 28%
121,226 113,552 7,674 728,153 690,510 603,410 5% 21%
648,485 684,356 (35,871) $ 3,739,796 3,802,379 3,314,100 -2% 15%
$ (30,474) $ (211,319) $ 180,845 $ 828,411 450,487 686,651




PORTLAND OREGON VISITORS ASSOCIATION
STATEMENT OF FINANCIAL POSITION

December 31, 2007

ASSETS
Current assets:
Petty cash
Cash in bank
General accounts receivable
City/Co room tax receivable
RCMP Receivable
MERC receivable
Allowance for bad debts
Prepaid expense

Property and equipment:
Furniture & equipment
Less: accum. depreciation

Computers
Less: accum. depreciation

Automobiles
Less: accum. depreciation

Leasehold improvements
Less: accum. depreciation

Other assets:

Restricted cash and cash surrendered value of
life insurance for deferred compensation

Employee advances

Deposits

TOTAL ASSETS

LIABILITIES & NET ASSETS

Current liabilities:
Accounts payable

Due to POVA Foundation
Accrued payroll costs
Accrued longevity award
Advance - MERC

Total current liabilities

Other liabilities:

Rent payable

Deferred compensation
Total other liabilities

Net assets:

Unrestricted net assets, 6/30/07

Increase in net assets for 6 months ended 12/31/07
Total net assets

TOTAL LIABILITIES & NET ASSETS

75
1,365,372
304,290

302,347

227,652
(490)

37,542

77,096
(57,196)

193,204
(68,054)

66,667
(7,720)

71,824
(43,550)

207,253
4,000
1,910

2,236,788

19,900

125,150

58,947

28,274

213,163

174,541
39,678
90,084

114,923

49,120
223,503

1,161,962
828,411

2,682,222

419,226

272,623

1,990,373

2,682,222




TRAVEL PORTLAND BOARD OF DIRECTO

ExecuTive COMMITTEE

BRETT WILKERSON, CHAIR
NORTH PACIFIC MANAGEMENT

CONNIE HUNT, CHAIR ELECT
EASTBANK SALOON

WANDA ROSENBARGER, TREASURER
LLOoYD CENTER MALL

NANCY STUEBER, PAST CHAIR
OMSI

CHRIS ERICKSON, CAC CHAIR
THE HEATHMAN HOTEL

STEVE FAULSTICK, CSSC CHAIR
DOUBLETREE HOTEL LLOYD CENTER

FOY RENFRO — MEMBERSHIP CHAIR
THE FOUNDATION AT OSU
COLLEGE OF BUSINESS

BOARD OF DIRECTORS

SAM ADAMS
CITY OF PORTLAND

CLARA PADILLA ANDREWS
EL HisPANIC NEWS

DAVID BRAGDON
METRO

Gus CASTANEDA
THE MARK SPENCER HOTEL

SCOTT CRUICKSHANK
MARTIN HOSPITALITY

TOM DRUMHELLER
ESCAPE LODGING

DEAN FUNK
PGE

BRAD HUTTON, PAST CHAIR
HILTON PORTLAND & EXECUTIVE TOWER

J. ISAAC
PORTLAND TRAIL BLAZERS

HOWARD JACOBS
PROVENANCE HOTELS

STEVE JUNG
EMBASSY SUITES PORTLAND DOWNTOWN

PAUL KING
WHITE BIRD

DAVID KINGSTON
RED LION HOTEL ON THE RIVER

GLORIALEE
CHINESE CLASSICAL GARDEN

HAROLD POLLIN
SHERATON PORTLAND AIRPORT HOTEL

LANCE ROHS
PORTLAND MARRIOTT DOWNTOWN
WATERFRONT

MARIA R0JO DE STEFFEY
MULTNOMAH COUNTY COMMISSION

SABRINA ROKOVITZ
ENTERPRISE RENT A CAR

E. ALLEN SHELBY
ASHFORTH PACIFIC, INC.

MARK WILLIAMS
OHSU

BILL WYATT
PORT OF PORTLAND






COMMUNICATIONS & PUBLIC RELATIONS

Total MERC Coverage (continued from previous page):
Total MERC Coverage (stories that featured the OCC, Expo Center, Oregon Zoo or PCPA):

1. Saturday Special Japanese TV Show (Sept. 8, 2007 / $1.3 million)
Mentions: Oregon Zoo, “Portland, Oregon”

2. Leisure Group Travel (October 2007 / $3,620)
Mentions: Oregon Zoo
“Oregon’s Bounty: Sights, activities, good food and a sense of humor!”

3. The Meeting Professional (October 2007 / $24,240)
Mentions: Oregon Convention Center, PCPA
“Destinations; Portland, Oregon — No Small Beer”

4, Meetings West (October 2007 / $14,100)
Mentions: Oregon Convention Center, Expo Center, Oregon Zoo
“Coming Up Roses”

5. Business Journal (Oct. 19, 2007 / $500)
Mentions: Oregon Convention Center
“Portland attracts eclectic mix of major conventions”

6. Meetings Focus (Oct. 28,2007 / $7,500)
Mentions: Oregon Convention Center, Expo Center, Oregon Zoo
“Portland: Coming Up Roses” (online reprinting of Meetings West article)

7. Smart Meetings (November 2007 / $23,960)
Mentions: Oregon Convention Center, Oregon Zoo
“Destination Portland: Undiscovered Oregon”

8. St. Louis Post-Dispatch (Nov. 11, 2007 / $19,237)
Mentions: Oregon Zoo
“Portland’s a Breeze”

9. Japan Travel Journal (December 2007 / $30,000)
Mentions: PCPA
“Oregon”

TOTAL =9 placements / $1.423.157




COMMUNICATIONS & PUBLIC RELATIONS

1.

1.

2/3.

2/3.

Minority Media Coverage

Saturday Special (Sept. 8, 2007 / $1.3 million)
Japanese entertainment-focused television show
“Portland, Oregon”

Beijing Radio Entertainment Channel 87.6 FM (November 2007 / $65,000)
National, entertainment, lifestyle and arts-focused radio station for China that targets listeners 20-35 years of age
“Portland, Oregon” (2 programs)

CCTV Channel 2 (November 2007 / $50,000)
English-language channel on China’s national TV network
“Portland, Oregon”

Japan Travel Journal (December 2007 / $30,000)
Monthly travel trade magazine for Japanese group travel agents, wholesalers and packagers
“Oregon”

TOTAL =5 placements / $1,445,000

GLBT Media Coverage

BumpTV! (Sept. 18, 2007 / $60,000)
GLBT-oriented lifestyle/travel television program that airs in Canada, parts of the United States, Israel and Belgium
“Portland, Oregon”

Edge / Edge.com (Sept. 30,2007 / $5,100)
GLBT-focused website for the Boston, Mass., area and the Northeast United States
“Portland: Once You Go Green” (article appeared in print and online)

TOTAL =3 placements / $65,100




